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Module G- מועד ב'- 2011
מאת אסתי אילן
ייתכנו תשובות נוספות וניסוחים שונים
1. ii- Why new market research techniques are needed (גרסה ב-iii)

2. Predict actual consumer behavior / find out more accurately about consumer responses to products 

3. iii- There is scientific support for the way many products are advertised. (גרסה ב- iv)

4. are helpful to businesses / provide answers to businesses / are consulted (or: needed) by the businesses / are being turned to by the businesses 

5. (Scans / research have confirmed that) emotions are a key factor in "brand loyalty"- the long term bonds we build with certain brands.

6.  (1) isn't ethical / is unethical 

     (2) is irresponsible / could use the findings to entice customers into buying things they don't want

7. iii- Consumers cannot be manipulated easily (גרסה ב- ii)
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